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Adwiien] (VISION)
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To be a leader in integrated science education, research and innovation for the well-being of mankind

Wusfa (MISSION)
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To develop human resources with knowledge and morality

and produce research output of international quality that benefits society

AdeuasAns (CORE VALUES)

M - Mastery (@13 U - Unity (ansiadsadla) S - Society (dladsay) C - Creativity (Revadnasse)

AUTTOULMANVRIBIANT (CORE COMPETENCY)
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Research excellence in fundamental and medical sciences

Uais1u (DETERMINATION STATEMENT)
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To serve as the consciousness of people and the wisdom of society

WhuszasAidegnsaans (STRATEGIC GOALS / FLAGSHIPS)

. M3AnwENauNIEEUsznaun1s (Global and Entrepreneurial Education)

Warmdngnssnuinermansuasimalulad iendntudindadiinuensideduiivensuluana uasivinweanudugussneunis
To develop science and technology curricula and nurture graduates for globally accepted international standards of
research skills and entrepreneurial skills.

. N1593892AU World Class (World-Class Research)
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To produce high-quality research output with globally accepted international standards.

. ﬂ’)ﬁ&litﬁaqumﬂa (Knowledge for All Mankind)

fevenesrnuiiazmalulafddnuyuyy emumgnuazanuduegirve sz ey

To transfer knowledge and technology for the well-being of society.

. uinnssusiioUsewA (Innovation for Developing the Country)
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To create innovation, intellectual property, and academic services, increasing income for the economic benefit of the Nation.
. 2aAnsueAudsBy (Sustainable Organization)

USNseaAnsiendnsssniuta Msiusiuag Waun Smart Citizens & Global Talents Wagurugiasia

%14 Brand fiduuds LLazﬁﬂéLﬂ’mmaﬂﬁﬁwmﬁébﬂgu To manage the organization with good governance, financial

stability, smart citizenry & global talents, digital transformation, and brand strength, moving towards the SDGs.



